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FAQ for Partners

Twitter

What is Twitter?
Twitter is a free online service that enables you to broadcast short messages to your community or "followers." It also lets you specify which Twitter users you want to follow so you can read their messages in one stream of content.  Twitter is designed to work on a mobile phone as well as on a computer. All Twitter messages are limited to 140 characters, so each message can be sent as a single SMS alert.   

Twitter has emerged as the pillar of the micro blogosphere. Twitter is, in essence, voyeurism in text format. Twitter supports both one-to-many and one-to-one forms of communication.  One-to-many allows you to share content with your entire community and beyond; one-to-one allows you to share a private message with one account.  It’s a good platform to share information with a multitude of individuals, companies, customers, friends and family.  
A Brief Twitter Glossary

Tweet – a message of 140 characters or less

Retweet (rt) – resending a tweet that somebody else sent

Hashtag (#) – a tag that allows you to group conversations (#WPC10)

@Reply – referencing or sending a tweet to a specific account

DM – like IM, it’s a private tweet to one account

How to get started
Go to Twitter.com and click "Sign Up Now." For best results, be consistent with your username across all four social profiles.  When entering your name, it’s best to use your real name so friends and family can easily find you. Ensure you have a full profile by including a picture.  The most favorable pictures are face photos.  If you are not comfortable using your own photo, try an animated version of yourself. If you select the "Protect my updates" box, people won't be able to read your tweets unless you authorize them. When you are more comfortable in the Twitterverse, you can unhide your profile so everyone can see your tweets. Tips on creating your profile:
· Keep your username to 10 characters or less as there are only 140 characters allowed per tweet.
· Use the same username on all of your social platforms.
· Add a link so people can find more information about you.  This can be a link to your blog, social networking site (Facebook, Linked In, Windows Live), or a website.
· Your biography is the first thing people will read about you.  You only get one chance to make a first impression so ensure it includes interesting information about you, including where you work and what you do.
· Update your background from the Twitter default.  If you don’t have a profile, search BING for ‘Twitter Backgrounds’ and use an existing template.
· Add an avatar (photo).
Now that you have a Twitter account, tell your friends your username or send them the link to your Twitter page. Each user has his own page, in the form twitter.com/username.  Add your @<username> to your email address, web page and business card, it’s a great way to spread awareness of your presence.   
Sending Twitter Messages or Tweets

You can send a Twitter message, or "Tweet," from many registered devices including web, mobile, Outlook, IM, AOL and Xbox.From the Twitter web page, enter a message in the entry window at the top of the page. 

From a mobile phone, send an SMS message to 40404. Your phone's caller ID is attached to your Twitter account, so the system will know it's from you.  You can also install a Twitter client on your smartphone.  Some popular clients are TinyTwitter, PocketTwit and TweetDeck. From IM, message TwitterIM if you're on AOL, or twitter@twitter.com if you're on Jabber/GTalk. Tools make managing your twitter presence easier.  Install free twitter tools like Tweetdeck, PeopleBrowsr, Seesmic or bDule (Tweetdeck and Seesmic are best for beginners) All of these tools offer online support through their Twitter accounts.  Just tweet out that you have an issue and they will quickly reply.   
Don’t Talk to Yourself 

Once you sign up on Twitter, your mission is to find interesting people to follow – both from a personal and professional perspective.  Following people will also help you build your followers.  If you do not have any followers, then nobody can see your tweets and you are basically talking to yourself.
There’s a Twitter search engine that makes it fairly easy to find people (especially if you know their “virtual handle”). Be sure to follow msPartner to keep up with the latest information from the Microsoft Partner Network. For other top official Microsoft feeds to follow, see this page. Use keyword searches to find people with similar interests (example: #Sharepoint, #Seattle, #Surfing)

You can also use third party tools like @MRTweet to help you find people with similar interests or @WeFollow.

The second step is to find interesting conversations, contribute and grow your followers. Twitter can be all consuming, so some tips for “jumping in” include: 
· Follow people you find interesting.  You can always stop following people if you don’t like their tweets.
· Raid your followers’ followers (see who’s influencing the influencers).
· Thank your followers for retweeting your content.
· DO NOT USE Auto DM’s to welcome or send a marketing message.  

· Let down your protective barriers; most twitterers are very friendly.
· Be casual, transparent, and never use Twitter to “promote”.
· Make time to Tweet (a good strategy if you can pull it off is to dedicated specific times to Tweet so your audiences know when to expect to hear from you). 

· Add topical hashtags to your tweets to make them more findable. The hashtag for the Microsoft Parnter network is “#mspartner”. 
· Keep your tweets short so others can RT.
· The best way to get followers is through @reply’s – tree effect builds followers.
· Give important, exclusive information.
· Be responsive.
· Retweet (RT) interesting information others send. 

For more information on Twitter, check out Charl Pearce’s slide deck ‘Twitter 101’ which is used for Partner Twitter training and internal Microsoft training.

Facebook 
How to get started

Facebook is more than just a way to keep in touch with your friends.  It is a powerful, low cost marketing tool gaining new users by leaps and bounds. You can quickly create a presence that looks and behaves like user profiles to connect and engage with your customers and amplify your voice to their friends.  Before creating your Facebook presence, search for people in your region to ensure the platform is well adopted.  If you find only a few people from your region on Facebook, this might not be the best use of your time and you may want to create a presence on a social networking platform that is popular for your region.
It’s easy to set up a business page, see directions on Facebook to get started. Once you’ve got a page, you’ll want to drive awareness of the page to find new friends or fans, and start conversations with them. 
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Engagement and Conversation 
Jones, Ron. “Facebook Marketing 101” 16 Nov. 2009 <http://searchenginewatch.com>
Many people are fixated on the goal of acquiring new fans. You can't ignore this metric because the more fans you have, the more successful your campaign is, right? Well, not exactly. 
The real goal is to engage your fans in conversation. If you don't communicate and converse with your fans, then your fan page will become dormant and fans will disperse to other interesting sites. 
You must commit to spending time doing this. Set aside the time to read through comments and other posts from your fan base. Many businesses create a fan page with the mentality that "if you build it, they will come" and don't invest the time to interact with their fans, a lost opportunity. 
Facebook provides some great tools to help you engage with your fans. You have the ability to send videos, photos, messages, or links to each fan. 
Each time you send out one of these communications, you show up on their personal newsfeed. This helps to keep you and your products or services top of mind with your fan base. Be careful not to "spam" them. Spread out your communication pushes and make them meaningful and relevant. 
Some people will tell you to only accept quality followers or people who are clearly interested in your business, but when sending out a message or sharing content isn’t 10% of 5,000 better than 10% of 100?
Next Steps
Inside CRM Editors, “The Facebook Marketing Toolbox: 100 Tools and Tips to Tap the Facebook Customer Base”   <http://www.insidecrm.com/features/facebook-marketing-toolbox-012309>
Follow these how-to guides to navigate the limitless marketing possibilities and tailor your own Facebook marketing strategy.
· Six Ways to Market on Facebook: This article should help those business owners who are still relatively new to the Facebook world. Simple tips include "host an event and post it" and "post news articles." 
· Inside//Out: Facebook: This blogger gives great tips on how to effectively market your company on Facebook without disrupting the advertiser-customer relationship. 
· Tips to Marketing on Facebook: Writer Janet Meiners considers some of the basic but effective marketing tools that Facebook has to offer. 
· Facebook Marketing. It Can Be a Good Thing: BusinessWeek's article about Facebook marketing considers the pros and cons of placing ads on the networking site. 
· Eight Marketing Ideas from Facebook Groups: The Influential Marketing Blog dissects seven different Facebook groups and general event groups to find out what works and what doesn't when promoting your event or business. 
· Ten Killer Facebook Marketing Tips: From sending virtual gifts to adding friends, this article explains why certain Facebook actions are great self-promoters. 
· Facebook Usage and Marketing: Check out this guide for tips on how to make Facebook's apps work for you and your business. 
· How to Create a Successful Facebook Group: If your business wants to create a group on Facebook to reach a bigger audience, use these tips to gain a large following of fans. 
· Target Niche Audiences With Facebook Advertising: AllBusiness.com publishes this post to help advertisers understand the pros and cons of using Facebook as a marketing platform. 
· How Marketers Use Facebook: This upbeat article has some useful tips to introduce marketers into the world of Facebook. 
· Facebook Marketing: Social Networking at its Best: You don't have to go all out with social ads and beacons to use Facebook as a marketing tool. This article explains the benefits of setting up your profile page and networking with new friends. 
· How to Use Facebook Status for Marketing Purposes: Instead of letting friends know that you're "sleeping" or "at work," use the Status feature to clue customers in on what big business idea you're working on. 
Videos

How do I add my own video on the MS Partner Community site?

Share your videos by uploading them to: www.youtube.com   - set up a user account on Youtube and start sharing your videos with the community.
1. Select “Upload Your Video.”
2. Tag it as Mspartner to display in the MS Partner Network Channel.
3. See video requirements outlined in the image below from the upload page.  This describes the length and size of videos accepted via YouTube. 

4. It’s also possible to “Autoshare” any content you upload to YouTube with your Twitter and Facebook followers. 

5. Additional information can be found by reading the YouTube Handbook.   
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Video File Upload

Press "Upload Video" to select and upload a video file.

' AutoShare Options ¥

Wantto automatically share your actiity feed (your uploads, favorites, ratings, etc)to your profile on other
‘websites? Choose a site to get started:

Add senices: [} Facebook « Twitter Google Reader

When wil actions be shared?

About Uploading

« Capture and Upload in High Definitior
+ Upload up to 10 videos at a time

+ Best video formats for YouTube.

+ Upto2GBin size.

+ Upto 10 minutes in length

Need more help? Visit the YouTube Handbook

Warnt to upload large numbers of videos in the background? Try our Bulk Upload Plugin
Upload problems? Try without the progress br.




You can also upload videos to the MS Partner Network Facebook account to share with the community. Become a “Fan” of the Microsoft Partner Network Community and then share your videos with the 5k plus followers. 
News

How do I submit hot news articles or videos for other partners?

It’s simple.  You can send out links or information via your Twitter or Facebook account. 

Welcome to the Community





YouTube Video


 Requirements
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